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Overview

« Program objectives
e Assess the public’s interests and motivations
« Develop and evaluate your program’s message

« Enhance community connections



Stormwater matters?




Challenges in communicating
stormwater
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l[dentify communication
objectives to direct your efforts

Change

Shift behavior

attitudes

Raise
awareness




Plan your communications to
Improve Success
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Assess your public

Understand your target
audience

Research perceptions,
behaviors, and barriers to
change

Use tools that meet your
needs




Develop messages

Be consistent and
recognizable
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Focus on benefits



Tell stories about the everyday

Auto Care

Certified mechanics can minimize your car's impact
with regular maintenance and recycling or disposing
of waste properly. Of course, driving less is aven
better by carpooling, riding TriMet, or C-Tran, or
hiking {Fortland) (Vancouver)




Focus materials for the audience
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Evaluate your progress

« Don't leave this step behind

« Range of useful tools

« Make incremental changes

. . Feb 25, 2010 - Mar 27, 2010
VISItOI'S OVEI'VIEW Comparing to: Jan 25, 2010 - Feb 24, 2010

1,284 people visited this site



Use feedback to adjust your
message

NO APPETIZERS were INJURED
IN THE MAKING




Case study: Water quality

* Project: Public education on
fecal coliform in creek |
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» Objective: Change behavior a...ff*-f‘"“?-* “
to reduce pathogens "

feco et

 Target : Businesses and
residents in the watershed



| essons learned

Woulda close Iook at our water gl you the creeps?




Case study: System capacity

+ Project: Flood prevention in |
an urban setting S

* Objective: Raise awareness ¥\
about infrastructure |
enhancement

 Target : Neighborhood
residents and utility
customers



| essons learned




Build relationships

«  Encourage ownership of
the system

o Use low tech tools

« Embrace the web and
soclal media

« Celebrate your success




Questions?

Contact us

Ryan Orth Mandy Putney

rorth@enviroissues.com mputney@enviroissues.com

- .
= Envirolssues

WWW.enviroissues.com

Portland, OR 97201
P: 503-248-9500




